LIFESTYLE

1IeDDy
launches
from the
Dragon'’s
Den

Brian Claridge finds out how iTeDDy has become one of the hottest toys this Christmas with the
financial backing of Marlow businessman, Peter Jones, and entrepreneur, Theo Paphitis.

HO would have thoughe
that & teddy bear could
capture the attention of
v of the country's most

powerful businessmen, Peter Jones and Theo
Paphitis? Apart from impressing the busi-
nessmen with his novel invention on BEC?2's
Dragon's Den, T9-year old entreprencur
Irmran Hakim from Bolton succeeded in ger-
ting Peter and Theo to mvest £140,000 in
iTeDDy and to ke a joint 20 per cent share
in his venture,

Since then, there has been phenomenal
interest in iTeDDy from all over the world,
with large orders from major retailers
worth millions, "%We antcipate a mould-mil-
lion pound turnover within the next three
years,” says Imran

S0 where did the inspiration for iTeDDry
come fram? [ asked the inventor at a
London press conference and he explained:
“Fram my one-year-old niece. 1 was won-
dering whar to give Aaminah for her first
hirthday and came up with the idea of a
teddy which children could ineract with
rather than just baving something to cuddle.

"My aim s 0 bring the waditional teddy
bear into the 2 1st cenpury with a detachable
personal media player m the bear's tumrmy
which alloaws kids to play their favourie
CATIOONE ar games, hear music or even lis-

ten b their Bvourite bedime story

After checking that there was nothing like
iTeDDy oo the marker, lmran ser ro work
on a prfotype

He began by decapitating his niece’s
teddy and wired up spme electronic com-
ponents in its body. He also carried oul
some research on the oy, electronics and
downloads industry to see what was avail-
able, Fallowing this, he applied o go on the
popular television series, Dragon’s Des,
with his loventon.

After a nerve-racking three-mime picch
o the business experts in frone of millions
of television viewers, vwo of the panel, Petes
Jones, a telecoms entreprencuar, and Theo
Paphitls, a stationery chain boss, agreed o

Peter Jomes, and above, imran Hakim (left)
with Theo Paphitrs

hack Imran's invenoon.

"It was the longest three minutes of my
life," admits Imran. "The hardest part is 1o
coiwince the experts of your product in
front of the TV cameras and 10 be highi:.-
confldent. You only have one shot at it and
its easy 1o crack under the pressure as a lot
of contestants do.”

What did Marlow businessmnan, Perer
Jomes, think of Imran's irvention? T was
very impressed with Imran’s piich and see
enormous potential for TeDDw" Theo
Faphitis was equally enthusiastic about the
:,1rr)-c|'.|-;|.

[t's been a long journey for Imran, from a
rough sketch on an A4 sheet, to orders
worth millions, e & |:|uu'|="':t-sc‘:| Cptomeirist
with I8 practices across the north wess
Having launched his business career at 15,
he awns a number of IT companies and
invests in struggling busineses 1o re-shape
themn,

iTeDM0y 15 now an important part of
Ivean s lfe a5 he assists with the marketing
and puhblicity of the product, as well as the
manufacturing side. The product is curvently
cnly available at Atgos as an exclusive
armangement and relails at £59.99.

B For more information about iTeDDy and
how to get your paws on one, see my Gadgets
Corner {page 33).
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